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This year your savings areé

Imperial College London Campaign Report

69,287 kWh saved ð6% 

reduction

16 tonnes of CO 2 saved

£6,929  saved



This year your campaign has achievedé

XX kWh saved ðXX% reduction

XX tonnes of CO2 saved

£XX saved

831 students pledged their support 

(29% of 2,883 residents) 

1,857 entries in our climate crisis quizzes 

22 students trained as campaign ambassadors

114 social media competition entries
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Savings made from a 2018/19 baseline and calculated from 90 days of occupancy (in 

October, November and February). 

With an estimated occupancy of 6 months (180 days), total savings would be 138,574 kWh, 

£13,858
*

and 32 tonnes of CO 2.

This year your savings areé

XX kWh saved ðXX% reduction6 %
69,287

kWh
£6,929

* 16 Tonnes of 
CO2

*assuming an expenditure of 10p/kWh

Full details found on the Excel file: Halls Energy Consumption - Selected Periods
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We train student ambassadors

XX kWh saved ðXX% reduction
The training covers: 

Å Campaign implementation and 

impact

Å Climate Emergency and Social 

Justice

Å How to save energy, water and 

recycle in halls

Å Techniques for engaging others

This supports students to: 

Å Bring about change

Å Engage other students and inspires 

them to take action 

22 students attended ambassador training workshops on the 31 st Oct 2019 and 3rd

Feb 2020
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Over the year, ambassadors.. 

XX kWh saved ðXX% reduction

XX tonnes of CO2 saved

£XX saved

Ran their own events

Promoted the campaign on social media

Increased engagement through the Climate Change Quiz
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Ambassador Case Study - Alexandra Brochoire
3rd year undergraduate student

MSciChemistry with Molecular Physics

òI decided to get involved with the project as I was already a member of my universityõs environmental society, and wanted 

to extend my interest in sustainability to action instead of just educating myself. I wanted to use this opportunity to raise

awareness about the climate crisis and how we can act on an individual scale, both by adjusting our lifestyles and making 

sure we use our voices.ó

òAs a result of this project, I am more convinced that I want to make sustainability a key element in my career: I will 

continue to find opportunities to volunteer where I can, as well as using my science degree to work on greener solutions for 

our future.ó

òI had already taken some measures with respect to changing my life style prior to becoming an ambassador: I was vegan 

and swapped many items to reusables. However, I have become increasingly aware of energy usage, beyond just turning off 

the lights, but making sure I was using appliances less frequently and with maximum efficiency. I also learned a lot about e -

waste, and how for example with respect to uni work, keeping a minimal email box and cloud alleviates servers and thus 

pollutes less.ó
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What ambassadors told us this year

Took personal action 

to be sustainable

89%

Encouraged 

flatmates to be 

sustainable

Sought further 

information 
i.e. heating controls, 

recycling, reporting 

maintenance etc.

94% 70%

*Results from the Student Switch Off 2019/20 ambassador survey.
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Imperial College London Student Switch Off 

Ambassador Quotes 2019 -20:

òI have promoted Student Switch Off both to hall residents and university friends. 
Beyond the halls challenge, I used it as inspiration to encourage peers living in private 
accommodation, especially finding solutions that benefit both their wallet and the 
environment ó

òI have made others around the hall more aware of ways they can be more sustainable 
and provided mentioning to the wardening team and rest of committee to help spread 
awareness and encourage general discussion around what we can do in halls to be more 
environmentally conscious ó

òI have decorated the whiteboard wall in my kitchen with tips on how to be more 
sustainable in halls to encourage my floormates to do the same ó
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We run climate quizzes

XX kWh saved ðXX% reduction

£XX saved

1,857 students took part in the two rounds of our national Climate Quiz.

Å Students answered 6 questions on energy saving 

and climate justice.

Å 400 tubs of Ben & Jerryõs ice cream was given 

to the national top 8 halls of residence.

Å One student was picked from Imperial College 

London each term to win Ben & Jerryõs for 

themselves. 

Å Pembridge Hall placed in the top 4 in the UK in 

both rounds of the Climate Quiz, and won 50 

tubs of Ben & Jerryõs ice-cream!
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Individual prizes were awarded

We ran competitions online throughout term time. 

During the autumn term, we also ran a week long social media sprint. 

Å Our competitions: Received 114 entries

Students received Ben & Jerryõs vouchers and TOTUM cards as prizes 
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We feedback students experiences

XX kWh saved ðXX% reduction

£XX saved

òProduce less food waste.ó

òI'm going to try and buy more 

groceries with minimal packaging 

and take more care to clean and 

sort my recycling.ó

òSwitch to bottle-less shampoo, 

conditioner and moisturizer.ó

Imperial College London 2019-20 student 

pledges

Imperial College London Campaign Report



We provide microgrants sponsored by Endsleigh

XX kWh saved ðXX% reduction

£XX saved
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Imperial College London Student Switch Off Ambassador Lauren Wheeler 

successfully applied for the microgrant!

Lauren applied for £55 to run a Krispy Kreme doughnut sale in halls on 

Australia Day (26th January) to raise money for combatting the bushfires in 

Australia, whilst promoting sustainable actions that reduce the effects of 

climate change.

The sale raised £85 for the bushfires, and leftover doughnuts were donated 

to a local soup kitchen so that they didnõt go to waste. At the event Lauren 

also managed to promote the Student Switch Off and get sign ups for the 

campaign. 



We provided online climate themed modules to build 
on learning 
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